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Editorial

LET’S REALISE THE POTENTIAL
OF DIGITAL NOW

Jean-Louis Bouchard, Chairman

Digital is a wonderful adventure — and it’s only
just beginning. Econocom looks ahead at the
new territories to conquer with daring, confidence
and optimism. The technologies available now
offer a wealth of opportunities for progress for
companies and public organisations (education,
hospitals, justice, etc.). By taking advantage of

these opportunities, we will rapidly and sustainably
improve our countries’economy and our working environment. | firmly believe
that the digital transformation that is currently underway is a wonderful
opportunity that we need to seize in Europe.

Our alliance with Osiatis is perfectly in keeping with this view and with
our “Mutation” 2013-2017 strategic plan which has already established us
as a major digital service provider. We now trade under two brands: Econocom
for our expertise in sourcing and technology management & financing for
digital assets, and Econocom-Osiatis for digital services.

For forty years, our strength has been our ability to invent solutions and
combine our technical expertise and financial innovation which offer
large corporations faster access to the very best technology. We supply them
with solutions that are in line with their business requirements and budgets.
| believe we are the only player that can offer such a wide range of expertise.
Thanks to this original approach, we want to be the driving force that speeds
up the implementation of the progress offered by digital technologies.

Highlights of 2013

This crucial role we have is very exciting and motivating for our teams
because it will benefit everyone: countries, communities, companies and
individuals. Our success will depend on our technical and financial expertise
but also on our creativity, pragmatism and sound understanding of our clients’
businesses. It is also based on our ability to create innovative solutions using
development models that combine the "startup” spirit with the strength of a
major group. The creation of our subsidiary Digital Dimension in January 2014
is a perfect example of this.

“..we want to be

the driving force that speeds up
the implementation of

the progress offered by digital
technologies.”

We strive to attract the talents we need to achieve our ambitions by
offering them the opportunity to fulfil their potential. | personally intend to
offer them new, original ways of working that are inspired by our corporate
values and are in line with their aspirations.

To help the digital mutation and its positive effects gather momentum,
we have decided to explain our vision and drive this change. In 2014, we
will therefore be devoting energy and resources to sharing, with all the people
involved in this essential transformation, our convictions and commitment to
our clients to fulfil the potential of digital technologies.

Highlights of 2013
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With our two brands, Econocom and
Econocom-Osiatis, we are the only
player that can offer an innovative
combination of technology
management and financing

and the most flexible services

and infrastructure-related
applications on the market.

With the wide range of
technologies we cover and our
independence from banks,
hardware and software
manufacturers and telecom
operators mean we can

offer a uniqgue combination

of technical skills, financing
capabilities for major projects,
and expertise in supplying and
managing digital assets.

Our talent also relies on our
values, which make us stand

out from the rest and guide our
actions and decisions every day:
Be enterprising, Bounce back,
Face reality, Build together, Proud
to be responsible and Respect.

To be the European pioneer

in integrating and financing
digital solutions: Econocom’s
aim as defined in its 2013-2017
strategic plan, called “Mutation”

Highlights of 2013



2013: the first year of the Mutation strategic plan 2013: the first year of the Mutation strategic plan

EXPANDING OUR GLOBAL PRESENCE

SE\V/

technology assets managed

Of{xlgmyears
€1 /7 Bn
+ 8,000

employees
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2013: the first year of the Mutation strategic plan

GROWTH GUIDANCE ACHIEVED,
FINANCIAL SOLIDITY CONFIRMED

2013 was notable for the strategic acquisition of Osiatis, a leading
infrastructure service provider, and for the excellent results in each
of our business lines. This strong growth will enable us to step up
our development in the digital sector.

Breakdown of revenue by activity

Services

Technology Management
25% \ / & Financing
58%

Products & Solutions /
17%

Breakdown of revenue by geographical area

Northern and Eastern Europe

10% \

France

/ 51%

Southern Europe

20%

Benelux J

19%

12 Highlights of 2013

2013: the first year of the Mutation strategic plan

Growth in revenue
> D < 773 en O
o2 D < 538 Bn + @)

Growth in recurring operating profit’

- — v+ 16 90

1Before amortisation of the brands and the ECS customer portfolio
2Restated

Share performance
€5.95 €8.32 3 9 8 C)/
on 31/12/2012 on 31/12/2013 + . O

Ownership structure on 31 December 2013

Companies controlled
by Jean-Louis Bouchard Butler Management

44.12 % 6.72%

Treasury stock

0.72%

Floating shares /
48.44 %

Highlights of 2013
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BRINGING NEW SKILLS
TO THE MANAGEMENT TEAM

Alongside Jean-Louis Bouchard, Chairman and founder of Econocom,
our Management has benefited from the alliance with Osiatis.

The Management team is driven by entrepreneurship, innovation
and sharing the skills and information that allow them to bounce back

and be ever-ready to embark on new challenges

Jean-Philippe Roesch
Managing Director,
Chief Executive Officer

Bruno Grossi
Strategy - Acquisitions
- Communications

Christophe Vanmalleghem
Deputy Managing Director of Services

Véronique di Benedetto
Deputy Managing Director,
Managing Director France

Jean-Louis Bouchard
Chairman

Galliane Touze
Group Company Secretary

Bruno Lemaistre
Managing Director,
Chief Executive Officer

Jean-Maurice Fritsch
Managing Director of Services

Charles De Stoop
Deputy Managing Director in charge
of Transformation

Highlights of 2013 15



2013: the first year of the Mutation strategic plan

ONE GROUP, TWO BRANDS,
THREE BUSINESSES

I

econocom

@

econocom

3

business lines

! I ‘

products technology IT and telecom
& management services
solutions & financing

Highlights of 2013

Driven by our innate entrepreneurial
spirit, we have carried out a

number of acquisitions which

have allowed Econocom to

develop business substantially.

Our merger with Osiatis is perfectly
in line with this rationale.

atlance

h

2013: the first year of the Mutation strategic plan

Alongside the Econocom brand,
we have decided to create

an Econocom-Osiatis brand

as a development platform

for our service business.

The group’s various companies
will come under either one

of these brands, depending

on their area of expertise.

interadapt

/

econocom

N

france systemes asystel

cap synergy

azz

.

digital dimension

centix

ermestel

econocom

Q osiatis _—

synopse

tactem
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AREAS OF EXPERTISE COVERING
THE WHOLE DIGITAL VALUE CHAIN

Products & Solutions

We manage the entire lifecycle
of a company’s IT products (PCs,
laptops, tablets, servers, printers,
multimedia objects), whatever
their need: implementing mobile
ICT and digitisation solutions,
large-scale deployments of

ICT devices, optimised printing,
hardware and software to build

a private cloud solutions, etc.

Our services include consultancy,
sourcing, customisation, integration,
roll-out and recycling of ICT products.

Technology Management

& Financing

Our expertise in digital technologies
and managing digital assets

means we can offer a unique
combination of technical skills

and investment capacities for
large-scale equipment sourcing
projects. Our financing solutions
ensure optimal management whilst
preserving our clients’ cash flow.

Highlights of 2013

IT and Telecom services

We are a leading provider

of infrastructure services

(IT governance and security,
architecture advice, tool and
cloud transformation engineering,
production and workspace
outsourcing, critical system and
network maintenance), and
infrastructure-related applications
(portals, collaboration, mobility,
business intelligence, etc.) We
have built strategic partnerships
with major players in the digital
industry in order to design

and build reliable, sustainable,
easy-to-use infrastructures.
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Our enterprise solutions are multi-
disciplinary solutions that draw on
the full spectrum of our expertise
in industrialising and streamlining
key infrastructure processes. We
can provide any type of digital
equipment within optimal lead-
times (PCs, tablets, smartphones,
smart objects, digital assets, etc.),
offer turnkey mobile solutions,
streamline printing infrastructures
and build dedicated cloud solutions
(tailored, private-cloud, virtual
workspace and data centres), etc.

Highlights of 2013

We have devised a range of
Smart solutions based on smart
objects which combine our
service, sourcing and technology
management and financing
expertise. With our Smart solutions,
our clients can benefit from
vertical solutions that are tailored
to their specific needs, whatever
their industry sector: healthcare,
B2C, industry, education, etc.

Our Smartselutions show our
ability to address the concerns
that are thelkey to our clients?
success.
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The digital revolution in organisations and society
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Digital technology and its countless
applications are transforming

the world we live and work in.
Science, education, the economy
and industry are all benefiting
more and more each day from
these new technologies.

Tens of billions of smart, connected
objects will soon be assisting us

in our everyday lives. This new
world of technology, innovation,
creativity and movement is a world
of opportunities for companies of
all sizes and industry sectors. These
companies are now undergoing a
major transformation in order to
take full advantage of these new
opportunities: more sophisticated
devices, instant, permanent
availability of information, data
storage capacity, security, the
flexibility of cloud solutions, and

IT and telecoms convergence.
Their IT system is critical for
business development.

We are ready to invent new,

agile, open solutions and devise
combinations of technological

and financial expertise which

will facilitate the advent

of digital technology.

Highlights of 2013

Digital technology drives progress
for organisations, thanks to the
immense appeal it has for each
individual within them. It generates
new ways of collaborating and
communicating, which are

more flexible, agile and mobile:
information can be exchanged
anytime, anywhere. There is a

shift in the balance of working
relationships in organisations
which benefits each individual.
The digital revolution is a great
source of hope as it brings with it a
wealth of potential for developing
and enhancing opportunities. But
whilst digital technology is an
opportunity for organisations, it's
also a challenge. Accessing this
technology requires creativity, which
is a state of mind as well as just

a combination of expertise. This
entrepreneurial spirit and ability to
invent not only technologies but
solutions, this realism, willingness
to share, expertise in financing and
managing projects, have been our

key strengths for the past forty years.

(Gartner)

“Feel free to visit our Digital Centers in Paris and Brussels

(source PwC, Digital 1Q Report 2074)

Highlights of 2013
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Launched in early 2013 by EPITA,
an IT engineering school, StartUp
42 is a startup incubator based in
Paris. This non-profit organisation
helps budding entrepreneurs
with digital technology projects
get started. We coach the teams
of young entrepreneurs selected
throughout the programme,
along with other mentors.

Highlights of 2013

We are a member of the Open
Innovation Club, which was
founded in 2012 and coordinated
by the Paris Region Lab, an
initiative set up by the Paris

City and Greater Paris regional
councils in order to put large
companies in touch with startups.
This partnership will broaden
our network of startups whilst
providing a forum for exchanging
with our partners and clients.

Partech Entrepreneur is the first
business angel fund of Partech
Ventures, a venture capital fund
specialising in high-growth-potential
internet and information technology
companies. We are contributing

€1 million to the venture to finance
startups in the digital sector with
high development potential.




The digital revolution in organisations and society

OUR COMMITMENT TO CORPORATE
SOCIAL RESPONSIBILITY (CSR)

Our Corporate Social Responsibility policy is based on our six corporate values

and is implemented via our “Ecoresponsible” programme, which is overseen
by the Executive Committee. It is part of our growth strategy.

Our commitment to

employee well-being

We are committed to developing
skills, ensuring well-being in

the workplace and diversity.

In France, the SHARE programme
was set up for this very purpose, and
includes a range of services designed
to ensure a better work-life balance
for staff, (home cleaning service,
childcare, tutoring for children,
car-pooling, etc.), allows employees
to work from home and provides
financial support if required.

We are also committed to gender
parity, and aim to ensure a more
balanced mix of male and female
employees and promote equality
in terms of career development.

In order to improve our training
policy, we have set up an in-house
management training facility,

the Econocom Management
Academy, to improve employees’
management skills.

Highlights of 2013

ecoresponsible @M

219

of our managers are women

34,000

employee services have been delivered
since the Share Services Club opened in
April 2012, with a 99% satisfaction rate

790

of employees occasionally work from home

Our environmental actions

Our main environmental

concerns are energy consumption,
greenhouse gas emissions

and the production of waste,

in particular digital. Every year,
carbon footprint audits are
conducted in all the countries

in which the group operates,
which enable us subsequently to
identify areas of improvement and
implement corrective measures.
As required by the EU WEEE (Waste
Electric and Electronic Equipment)
directive, we collect all end-of-

life digital equipment from our

customers and arrange for recycling.

Since 2013, Ecologic, a state-
accredited organisation that
specialises in collecting and
processing WEEE in France,

is in charge of collecting and
processing all WEEE produced
by our leasing business.

22

tonnes of WEEE collected and processed

with Ecologic

Our ethical charter
In 2012 we drafted an ethical charter
in order to encourage our stakeholders

to comply with its principles.

The digital revolution in organisations and society

Giving something back to society
Since 2006, Econocom has supported
the NGO Passerelles numériques
which helps young people from
underprivileged backgrounds receive
training and qualify for careers

in the IT industry in Cambodia,
Vietnam and the Philippines.
Between 2011 and 2013, a total of
€140,000 has been donated to the
organisation. We are also committed
to a number of social causes in all
the countries we operate in, such

as helping young people enter

the job market and promoting
women in the digital industry and

in the corporate world in general.

52

weeks spent on corporate volunteering
by 23 employees since 2006

(3 volunteer assignments in 2013)

United Nations Global Compact
In 2012 we became a member of the United
Nations Global Compact. Every year,

we publish a report on our commitments,

actions and progress.

Highlights of 2013
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A mutation illustrated by our successes

UNIFIED COMMUNICATIONS ﬂ

A mutation illustrated by our successes

BONDUELLE INFRASTRUCTURE SERVICES

USER SATISFACTION,
INFRASTRUCTURE MANAGEMENT
AND COST CONTROL

Bonduelle, the global leader in ready-to-eat vegetables, was looking for a
partner to manage its IT infrastructure and user support worldwide.
We provided the client with a personalised, scalable outsourcing solution,

with complete financial transparency.

Guaranteeing optimal
infrastructure availability
Bonduelle asked us to

provide remote monitoring,
administration and operations

for its IT infrastructures,

consisting of some 200 servers

and 3,500 workstations in 14
countries. Our service addressed the
client’s high performance standards,
with an excellent availability rate
for the production infrastructure,
with 24/7 services for the servers.

In order to implement the service,
we relocated Bonduelle’s 2 data
centres from the south to the

north of France, to the group'’s

Quality of service for users
The IT department asked us
to provide a quality service to
Bonduelle’s employees. We
therefore rolled out a range of
dedicated services: a team of five
people on call to offer deskside
support all over France and

an Econocom-Osiatis Service
Desk available from 7am to
7pm and in seven languages.

Over fifty production

sites worldwide

Founded as a family business in
1853, Bonduelle aimed to become
“the world leader, ensuring

IMPROVING INTERNAL

COMMUNICATION

EDF is overhauling its collaborative and communications tools to keep apace
with the transformation of its business. The aim of the project is to ensure
better, faster communication, share knowledge and pass on skills and exper-
tise more effectively, whilst optimising operating costs.

A project to renovate and unify
all EDF’s collaborative and email
solutions has been launched:
EDF SA and ERDF’s 160,000
users will now benefit from

the world'’s biggest messaging
private cloud infrastructure
using Microsoft technologies.

Change management and
modernising EDF’s infrastructure
for a minimum 5-year contract
As part of a consortium with

Bull, Econocom-Osiatis will be
providing an end-to-end solution
using modern, integrated email,
file-sharing, video-conferencing

and instant messaging solutions

2

data centres

63

Bullion servers

400

virtual machines

1 000

headquarters. The entire project wellbeing with a vegetable- (Exchange, SharePoint and Lync). TB storage

was conducted in a spirit of based diet” Its vegetables are The services provided by the

teamwork and transparency with now sold in 100 countries under consortium include engineering ’I 60 OOO
Bonduelle’s IT department, which various brand names, via different and rolling out a private cloud /

can now focus on its core tasks. distribution channels and infrastructure, business continuity on-line users

Highlights of 2013

using a variety of technologies.
With unique food-processing
capabilities and 57 industrial
facilities, Bonduelle’s produce
comes from prime vegetable-
growing areas near its clients.

for the current solution, migration to
Microsoft solutions, secure running
of the solutions and managing a
catalogue of pay-per-use services.

Highlights of 2013
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A mutation illustrated by our successes

METMINT] CLUBSTER SANTE

ENSURING A SWIFT RECOVERY FOR
PATIENTS AND ENABLING MEDICAL
STAFF TO WORK MORE EFFICIENTLY

A mutation illustrated by our successes

EDUCATION
PROMOTING DIGITAL TECHNOLOGIES

Thanks to new technologies, the learning process is becoming more
engaging, easier and more innovative. We assist schools, universities and
training centres in introducing new digital technologies into teaching.

In 2012, in partnership with Lille hospital, a consortium of companies devised
an innovative hospital room designed to speed up patients’ convalescence.

The advent of the

digital school bag

The Institution Notre-Dame, a
private school in Poissy near Paris,
signed a contract to roll out 300
tablets for its junior secondary
students. Thanks to a lighter school
bag and an innovative approach

to learning that mirrors their own
use of digital technologies, students
are motivated and engaged. We
assisted the school in implementing
an end-to-end solution that
addresses all their teaching,
technical and financing needs.

Our sourcing contract includes
integrating digital textbooks and
applications, roll-out, breakage

and theft insurance, maintenance
for the tablets and training for
staff by a teachertrainer, for an
all-inclusive fee per user profile.

Highlights of 2013

Tablets: a major asset for
sandwich course students
Twenty-eight training centres for
sandwich courses in the Greater
Paris area now have supplied their
4,133 trainees with digital touch
tablets, a project that is jointly
funded by the Greater Paris regional
council and the training centres
themselves. Each student now has
a 10-inch tablet with a metal case
and a 3G/H+ card. The package
includes a subscription and

a service whereby they can stay
up to date with their lessons
throughout the training programme,
whether they’re at work or at

the training centre. Econocom
was asked to provide its expertise
as an integrator/assembler.

A further 2,000 students will also
be provided with tablets in 2014.

The convalescence room,
now widely recognised by the
medical profession, is sold
under the CLINIQUE brand.

Turnkey solutions that address
patients’ and staff’s needs
Devised in to response to reforms
in hospital procurement processes
in France, the hospital room

was designed with a focus on

four fundamental principles:

« Speedier recovery to ensure

a shorter hospital stay and
enhanced patient comfort

» Can be incorporated into existing
or new hospital buildings

» Smart design based on

new technology uses

« Eco-design to address sustainable
development requirements.

The room has been designed with
a view to optimising patient care
and convalescence, and features
equipment to facilitate both
physical mobility (a mobile bed-
armchair, rehabilitation software,
etc.), psychological wellbeing

(a pleasant, ergonomically-designed
space instead of the traditional
“hospital” environment), and
patient empowerment (access to
multimedia information about

the patient’s condition, treatment
and general health advice).

Solutions integrator

We brought our experience as

a digital solutions integrator,
combined with our financial
engineering expertise. Our Smart
solutions for Healthcare also
include digital operating theatres,
“clinical infotainment” for both
patients (in-room access to a range
of multimedia entertainment and
information services) and medical
staff (access to applications in the
hospital information system (HIS).

Highlights of 2013
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A mutation illustrated by our successes

GRUPPO COIN [

36

COORDINATING AND SYNCHRONISING
POINTS OF SALES

We supplied 650 iPads to OVS’ (Gruppo Coin) fifty-three Italian stores
in order to boost their marketing campaigns and communication. Gruppo

A mutation illustrated by our successes

el BAS GROUP

ROLLING OUT AN OMNI-CHANNEL
STRATEGY AT POINTS OF SALES

Our financing and sourcing solutions are flexible and even cover non-digital
equipment, allowing BAS Group to refresh its in-store equipment quickly and

Coin benefited from our pay-per-use solution which includes advice,

design and roll-out.

OVS'chain of shops in Italy can now
boost their promotion campaigns
and ensure that consistent
information is available to their
sales staff across all the stores
thanks to the iPads: the managers
of the various departments can
communicate with the group’s head
office and exchange information

on marketing campaigns —in
particular, visual content — more
effectively. We devised an“as a
service” visual and digital content
management solution for OVS.

Highlights of 2013

A dedicated B2B digital

tablet solution

With Everpad by econocom,

we assist businesses in their
mobility strategy. This tailored
solution provides financing,
distribution, deployment and related
services (planning, demonstration,
testing, data management, support,
etc.), all for an all-inclusive fee.

The leading Italian fashion retailer
Gruppo Coin’s stores (Coin, OVS,
UPIM, lana and Excelsior Milano)
hold a 6.51% market share in Italy.
They employee 5,511 people at
1,020 stores in Italy and a further
117 overseas. In 2013, Gruppo Coin
posted revenue of €1.657 billion.

when it needs.

BAS Group is converting its 210
stores to an omni-channel model:
customers can now buy whatever
they want, whenever they want,
anywhere and on any device. The
retailer has supplied its sales staff
with mobile POS devices, which
offer real-time visibility of stocks,
products not in-store, customer
data, etc. and give the customer
in-store support and assistance
right through to payment.

A dynamic new sales model

We designed a flexible, competitive
technology management

& financing solution for all

the store equipment.

BAS needed state-of-the-art
equipment, ranging from POS
systems, Wi-Fi and touch screens to
servers and even coffee machines.

Benelux’ largest electronics retailer
In the Netherlands, BAS Group’s
e-commerce site is a unique
platform between vendor and
consumer. Its retail chains

Dixons, MyCom and iCentre

(Apple Premium Reseller) have

a total of 210 stores and employ
1,400 people. In 2013 BAS Group
reported revenue of €400 million.

Highlights of 2013
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The ambitious Mutation 2013-2017 strategic plan
is well underway

A major acquisition in the service sector giving rise
to a leading new European player

Stepping up our strategic initiatives in the digital
market

A rise in results, cash generation and shareholder
return

Another year of profitable growth expected for 2014



Franzosengraben 12

A -1030 Vienna

Tel.: +43 179520 0
info2.at@econocom-osiatis.com

Leuvensesteenweg 573

Bus 2

1930 Zaventem
Tel.:+32271826 11
info2.be@econocom-osiatis.com

Horizon Park
Leuvensesteenweg 510/80
1930 Zaventem
Tel.:+322790 81 11
info.be@econocom.com

Econocom (registered office) / Centix
Place du Champ de Mars, 5

1050 Brussels

Tel.: +329 22258 88

info@centix.be

Interadapt

Sagitario 138

Floor: 24

06473-073 Alphaville SP

Tel.: +55 11 4195-9663
comercial@interadapt-econocom.com.br

302-249 rue Saint Jacques
Montréal
Québec H2Y TM6

Radlicka 14

150 00 Prague 5

Tel.: +420 225 100 300
info.cz@econocom.com

1 Rue du Petit Clamart
78140 Vélizy-Villacoublay
Tel.: +33 1 41 28 30 00
info@econocom-osiatis.com

40 quai de Dion Bouton

92800 Puteaux

Tel.: +33 1 41 67 30 00
info.fr@econocom.com
digital.center@econocom.com

1 rue de Terre Neuve

Les Ulis CS 60062

91978 Courtaboeuf Cedex
Tel.: +33 169 18 20 00
info.fr@econocom.com

Les Richardets

1 bis rue des Aérostiers
93165 Noisy le Grand
Tel.: +33 1 41 67 30 00
info.fr@econocom.com

Cap Synergy

1 voie Felix Eboué

94000 Créteil

Tel.: +33 156 72 17 00
commercial@capsynergy.com

France Systémes

154 avenue du Général de Gaulle
92140 Clamart

Tel.: +33 146017373
commercial@francesystemes.fr

Exaprobe

Bat. 42

33 avenue du Docteur Georges Levy
69693 Vénissieux Cedex

Tel.: +33 472 69 99 69
contact@exaprobe.com

Herriotstr. 8

D-60528 Frankfurt am Main
Tel.: +49 69 71408-00
info.de@econocom.com

3 Floor IFSC House
Custom House Quay
Dublin 1

Tel.: +353 1 6750300
info.ie@econocom.com

Via Marcello Nizzoli 8
20147 Milan

Tel.: +3902 3362 61
info.it@econocom.com

4 rue d'Arlon

L-8399 Windhof

Tel.: +352 39 55 50
info.lu@econocom.com

Ermestel

Homero No. 1430 Col. Los Morales
Del. Miguel Hidalgo C.P.

11510 Mexico, D.F.

Tel.: +52 (55) 5395 4803/5281
ermestel@ermestel.com.mx

Technopolis

Batiment 1

11100, Sala Al Jadia

Tel.: 4212 5 38 04 33 00
info.ma@econocom.com

Immeuble Casablanca
Business Center - Lot 2
Lotissement Mandarouna
Sidi Maarouf

20 000 Casablanca

Tel.: +212 (0) 522 78 90 30
info.es@econocom.com

Marszalkowska 111
00-102 Warsaw

Tel.: +48 22 528 53 33
info.pl@econocom.com

Sevastopol street nr. 13-17
Appart nr. 404

Sector 1

Bucharest

Tel.: + 402131093 43
info.ro@econocom.com

Zamocka 30

811 01 Bratislava

Tel.: +43 1 79520 0
info2.sk@econocom-osiatis.com

Kapitulska 18/A

811 06 Bratislava

Tel.: +420 225 100 300
info.sk@econocom.com

C/Aragoneses, 7-A

28108 Alcobendas Madrid

Tel.: +34 916 57 43 00
info2.es@econocom-osiatis.com

C/ Cardenal Marcelo Spinola, 4
28016 Madrid

Tel.: +3491 411 91 20
info.es@econocom.com

Ermestel

Pe de la Castellana, 137
Edif. Cuzco Il

28046 Madrid

Tel.: +34 91 744 05 77
info@ermestel.com

Route de Champ-Colin 12
CH-1260 Nyon

Tel.: +41 22 363 79 30
info.ch@econocom.com

Lange Dreef

4131 NJ VIANEN

Tel.: +31 347 328 276
info_nl@econocom-osiatis.com

Rond het Fort 38

NL-3439 MK Nieuwegein

PO. Box 264

NL-3430 AG Nieuwegein

KvK 30110081 / KvK 32071903
Tel.: +31 30 63 58 333
info.nl@econocom.com

Eton House

18/24 Paradise Road
Richmond-upon-Thames
Surrey TW9 1SE

Tel.: +44 20 8940 1299
info.gb@econocom.com

Corporation Trust Center
1209 Orange Street
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